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Methodology

AAl |l fieldwork was conducted vi
A Fieldwork took place between 16t and 19t May 2008

A 1,000 people aged 16-64 were interviewed in each market (16-
59 in Poland)
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Q1 Awareness - GB

NPl ease | ook at t he | abel bel ow. Hav e

Energy Fridge

Manufacturer
Model

More efficient

®Yes

® No

Less efficient

Energy consumption kWh/year 1 2 4

(Based on standard test results for 24h)

Actual consumption will
depend on how the appliance is
used and where it is located

Fresh food volume | 115
Frozen food volume | 6
¥ Cay

Noise
(dB(A) re 1 pW)

Further information is contained in
product brochures

Norm EN 153 May 1820

Aetngerator Label Diecsve 542EC

Base: 1,000 adults aged 16-64
Ipsos MORI




Q1 Awareness - Poland

NPl ease | ook at t he | abel bel ow. Hav e

Energy Fridge

Manufacturer
Model

More efficient

®Yes

® No

Less efficient

Energy consumption kWh/year 1 2 4

(Based on standard test results for 24h)

Actual consumption will
depend on how the appliance is
used and where it is located

Fresh food volume | 115

Frozen food volume | 6
¥ Cay

Noise
(dB(A) re 1 pW)

Further information is contained in
product brochures

Norm EN 153 May 1820

Aetngerator Label Diecsve 542EC

Base: 1,000 adults aged 16-59
Ipsos MORI




Q1 Awareness - Denmark

NPl ease | ook at t he | abel bel ow. Hav e

Energy Fridge

Manufacturer
Model

More efficient

®Yes

® No

Less efficient

Energy consumption kWh/year 1 2 4

(Based on standard test results for 24h)

Actual consumption will
depend on how the appliance is
used and where it is located

Fresh food volume | 115

Frozen food volume | 6
¥ Cay

Noise

(dB(A) re 1 pW)

Further information is contained in
product brochures

Norm EN 153 May 1820

Aetngerator Label Diecsve 542EC

Base: 1,000 adults aged 16-64
Ipsos MORI




Q1 Awareness - Germany

NPl ease | ook at t he | abel bel ow. Hav e

Energy Fridge

Manufacturer
Model

More efficient

®Yes

® No

Less efficient

Energy consumption kWh/year 1 2 4

(Based on standard test results for 24h)

Actual consumption will
depend on how the appliance is
used and where it is located

Fresh food volume | 115

Frozen food volume | 6
¥ Cay

Noise
(dB(A) re 1 pW)

Further information is contained in
product brochures

Norm EN 153 May 1820

Aetngerator Label Diecsve 542EC

Base: 1,000 adults aged 16-64
Ipsos MORI




Q1 Awareness - Netherlands

NPl ease | ook at t he | abel bel ow. Hav e

Energy Fridge

Manufacturer
Model

More efficient

®Yes

® No

Less efficient

Energy consumption kWh/year
{Based on standard test results for 24h) 1 2 4
Actual consumption will

depend on how the appliance is
used and where it is located

Fresh food volume | 115

Frozen food volume | 6
HCs

Noise

(dB(A) re 1 pW)

Further information is contained in
product brochures

MNorm EN 153 May 1990
Aetnigerator Labol Diecsve 542EC

Base: 1,000 adults aged 16-64
Ipsos MORI




Q1 Awareness - France

NPl ease | ook at t he | abel bel ow. Hav e

Energy Fridge

Manufacturer
Model

More efficient

®Yes

® No

Less efficient

Energy consumption kWh/year 1 2 4

(Based on standard test results for 24h)

Actual consumption will
depend on how the appliance is
used and where it is located

Fresh food volume | 115

Frozen food volume | 6
¥ Cay

Noise

(dB(A) re 1 pW)

Further information is contained in
product brochures

Norm EN 153 May 1820

Aetngerator Label Diecsve 542EC

Base: 1,000 adults aged 16-64
Ipsos MORI




Q1 Awareness - ltaly

NPl ease | ook at t he | abel bel ow. Hav e

Energy Fridge

Manufacturer
Model

More efficient

®Yes

® No

Less efficient

Energy consumption kWh/year 1 2 4

(Based on standard test results for 24h)

Actual consumption will
depend on how the appliance is
used and where it is located

Fresh food volume | 115

Frozen food volume | 6
¥ Cay

Noise
(dB(A) re 1 pW)

Further information is contained in
product brochures

Norm EN 153 May 1820

Aetngerator Label Diecsve 542EC

Base: 1,000 adults aged 16-64
Ipsos MORI




Q1 Awareness - Summary

NPl ease | ook at t he | abel bel ow. Hav e
m Yes m NoO
-]

GB 87

13

—— 81
19

R ©
Denmark W5 S

T g7
13

E—— 5
5

¢
France W5 o

I 37
taly S 13

Poland

Germany

Netherlands

Base: 1,000 adults in each market
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Q1 Awareness - Summary

A Level of awareness of A-G label varies from 81% in Poland to a high of 95%
In Netherlands, France and Denmark.

A This result for Poland is significantly less than all the other markets

A There is strong awareness across all 7 markets with even the lowest country
having 8 out of 10 people aware of the A-G label
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Q2 Most Efficient Letter - GB

AWhi ch | etter on this | MOSlened\oeffigieatu t h i
product ?0

97%

0% 0% 0% 0% 0% 1% 1%
A B C D E F G Don't
Know

Base: 1,000 adults aged 16-64
Ipsos MORI




Q2 Most Efficient Letter - Poland

AWhi ch | etter on this | MOSlened\oeffigieatu t h i
product ?0

97%

0% 1% 0% 0% 0% 1% 1%
A B C D E F G Don't
Know

Base: 1,000 adults aged 16-59
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Q2 Most Efficient Letter - Denmark

AWhi ch | etter on this | MOSlened\oeffigieatu t h i
product ?0

99%

0% 0% 0% 0% 0% 0% 0%
A B C D E F G Don't
Know

Base: 1,000 adults aged 16-64
Ipsos MORI




Q2 Most Efficient Letter - Germany

AWhi ch | etter on this | MOSlened\oeffigieatu t h i
product ?0

97%

1% 0% 0% 0% 0% 1% 2%
A B C D E F G Don't
Know

Base: 1,000 adults aged 16-64
Ipsos MORI




Q2 Most Efficient Letter - Netherlands

AWhi ch | etter on this | MOSlened\oeffigieatu t h i
product ?0

97%

0% 0% 0% 0% 0% 1% 1%
A B C D E F G Don't
Know

Base: 1,000 adults aged 16-64
Ipsos MORI




Q2 Most Efficient Letter - France

AWhi ch | etter on this | MOSlened\oeffigieatu t h i
product ?0

98%

0% 0% 0% 0% 0% 1% 1%
A B C D E F G Don't
Know

Base: 1,000 adults aged 16-64
Ipsos MORI




Q2 Most Efficient Letter - Italy

AWhi ch | etter on this | MOSlened\oeffigieatu t h i
product ?0

98%

0% 1% 0% 0% 0% 1% 1%
A B C D E F G Don't
Know

Base: 1,000 adults aged 16-64
Ipsos MORI




Q2 Most Efficient Letter - Summary

AWhi ch | etter on this | MOSlened\oeffigieatu t h i
product ?0

B GB ® Poland ® Denmark ® Germany B Netherlands ® France M Italy

100% -

80%
60%
40%
20%
0% -
A

Base: 1,000 adults in each market

Ipsos MORI

B C D E F G Don't
Know




Q2 Most Efficient Letter - Summary

A When respondents were asked to identify the letter signifying
the MOST energy efficient product there is clear evidence that
they fully understand how the scale works.

A In four of the markets 97% of respondents selected the letter
nAO. Il n two markets we had 98%
out with the highest correct score of 99%

A Very few respondents in each market selected answers other
than A.
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Labels shown in Q3 0 Q5

AT G Label 71 1 Label 91 3 Label

E I‘Iergy Fridge Energy Fridge

Manufacturer mggg:acturer
Model
More efficient 10 -
| A o
- 3

7

~ 6

J)

RE
[ F4
T

Less efficient Less efficient
Energy consumption kWh/year 1 2 4

{Based on standard test results for 24h)

& More efficient

5 4

Energy consumption kWh/year 1 2 4
(Based on standard test results for 24h)

Actual consumption will

depend on how the appliance is Actual consumption will
used and where it is located depend onhow the appliance is
used and where it is located
Fresh food volume | 115 Fresh food volume | 115
Frozen food volume | 6 Frozen food volume |
*-CEED
Noise

Noise
(db(A) re 1 pW)

(dB(A) re 1 pW)

Further information Is contained in
product brochures

Further information is contained in
product brochures

Norm EN 153 May 1820
Aotrigeratoe Label Directive 542/EC Norm EN 153 May 1990
Refrigerator Label Directive 94/2/EC
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